PHILIP MORRIS U.S.A. 

INTEROFFICE CORRESPONDENCE 
Richmond, Virginia 

To: David R. Davies, Esq. Date: December 12,1991 

From; K. S. Houghton 

Subject: CIGARETTE PRODUCT CHANGES IN 1991 


As a follow-up to our meeting of December 4, 1991,1 am updating you on the 
changes made to our domestic products in 1991. 

In the attached table, you will find a listing of products whose tar targets were 
changed accompanied by the effective date and a brief explanation of the change. 
Most of the changes made were to achieve whole number tar targets to ensure better 
agreement between Philip Morris and Federal Trade Commission data on these 
products in the future. 

Additionally there were changes to brand families which occurred in 1991 that did 
not impact tar delivery targets. These changes and their effective dates are 
highlighted below. 

Generic Products (Black & White) 

• Blend change effective 03/18/91 

Bristol Products - (Excluding "Lowest") 

• Blend change effective 03/18/91 

Cambridge Products - (Excluding "Lowest") 

• Blend change effective 03/25/91 

• Cigarette paper change from flax to woodpulp effective 03/25/91 

Players Lights 25's Products 

• Blend change effective 03/25/91 

• Cigarette paper change from flax to woodpulp effective 03/25/91 
Virginia Slims Super Slims 

• Cigarette paper change from double-wrap to single-wrap effective 
06/10/91 

Parliament Lights 100 

• Tow item change on the inner filter component effective 08/01/91 


PM3000879113 


Source: https://www.industrydocuments.ucsf.edu/docs/zryk0001 



In the future, you will be informed of product changes as they occur. By adhering to 
this protocol, we should be able to pro-actively address the Federal Trade 
Commission with these changes and avoid a conflict between Philip Morris tar 
values and those reported by the FTC. 

cc: C. G. Bates 

R. P. Heretick 
M. F. Suter 
E. L. Watts 
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Source: https://www.industrydocuments.ucsf.edu/docs/zryk0001 



